
 
Position                         Permanent, Full Time 

Job Title                          Marketing Coordinator  

Location                         London 

 

THE ROLE 

This exciting role encompasses the need to implement and co-ordinate new and existing marketing strategies; ensuring a 
consistent approach to raising the UK and International profile and brand image of the company.  He/she works in close 
collaboration with the, Marketing and Business Development Director ( MBDD) Design Directors, Bid Manager and 
Departmental Heads of various Specialist Services Groups (including: Acoustics, Facilities Management, Vertical 
Transportation, Facilities Management & Smart Buildings) to deliver a consistent, integrated and effective marketing 
approach and narrative across a range of channels. The candidate should have a thorough understanding and keen interest 
in Social Media, technical and content plus have good working knowledge of Wordpress for website maintenance and 
adjustment.   

THE INDIVIDUAL 

You will be responsible for developing the print and digital marketing strategy and spearhead implementation to raise 
awareness of projects, people & thought pieces and other marketing initiatives. Helping drive and managing the social 
media initiative and continue to maximize presence innovatively to promote the brand values. Overseeing the day to day 
management of social media profiles, auditing and analyses of social media presences, social media campaigns and 
develop reports on competitor activity. Preparing and submitting awards entries, including sourcing new material from the 
engineering teams where required. Plan, manage and budget key engagement events that heighten the position of the 
company and create networking opportunities for the business such as industry events, conferences and marketing 
lunches from conception through to deployment. Gathering and analysing market intelligence clients, partners, 
competitors and relevant company business streams. Supporting the Marketing and Business Development Director and 
Design Directors with practice wide press strategy, monitor effectiveness and providing recommendations for 
improvement. Supervising active upkeep of CRM data on I-vision system, tracking and managing collaboratively with admin 
team members, the growth and maintenance of the CRM database. Working in collaboration with the Graphics team to 
plan and co-ordinate the development of all marketing collateral including brochures, exhibition media, website content, 
event invitations, external presentations, social media assets, corporate stationary and recruitment material. Reporting to 
MBDD and Design Directors at Weekly Marketing Meeting on key activities. This role would suit someone with a passion 
for architecture and design with a strong background in a similar environment. Experience in marketing for a professional 
services firm in the built environment would be advantageous. You will need to be self motivated with the ability to lead 
others. You will need to be able to initiate, execute and follow up on projects with little direction / management and have 
strong organisational and time management skills to deal with simultansous multiple projects. You will also need to be able 
to work to deadlines and work well under pressure. 

PACKAGE 

Competitive salary, 25 days holiday, performance related bonus, pension scheme, private healthcare, life assurance, 
Employee Assistance Programme, childcare vouchers and more. 
 

INTERESTED? 

Please forward your CV along with a covering letter outlining your suitability for the role and your salary / package 
expectations to careers@hilsonmoran.com 

 

All applications will be treated in the strictest confidence. Nilson 

mailto:to_careers@hilsonmoran.com

